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Idarado Ballroom and Jasper Room offer 5,000
square feet of meeting space.

—Bpened in time for Thanksgiving 2008, Lumiére
is a hotel for a small incentive in Telluride. With
just 30 units of studio to four-bedroom accommo-
dations, it has good ski-in/ski-out access, gather-
ing space, and such first-class amenities.

—After a $7 million renovation project, the upscale
45-room Osprey at Beaver Creek, formerly the Inn
at Beaver Creek, opened in December 2008.

1,225-room Sheraton Denver Downtown Hotel,
which has 46 meeting rooms encompassing
133,000 square feet of function space.
—Associated Luxury Hotels International has
added the Brown Palace Hotel and Spain
Denver to its membership.The Brown has [2
meeting rooms with more than 13,000 square
feet of space.

—Fhe 100-room Capella Telluride opened in
February and debuted its spa in March 2009. The
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slope of the Colorado Rockies is a guest
ranch that proves the perfect getaway for

transports guests to more than a dozen
recreational activities, including horseback
riding, mountain biking, white-water rafting,
small corporate meetings. Flanked by the ~ golf, By-Pshing, and sporting-clays shooting.
dramatic Book Cliff Mountains, The High Dinner at the ranch is a casual affair, with
Lonesome 'Ranch in Debeque, Colo., makegenowned Texas chef Doug Atkinson serving

it nearly impossible for attendees to escapeinnovative contemporary ranch cuisine such
And who would want to? as a wood-bred cowboy rib-eye with red

At High LonesomeQs epicenter are the  chile steak butter, or an oak-roasted pheasant
ranch headquarters and cookhouse. Both ~ breast with habanero-peach chutney. He
log buildings are from an authentic pioneer often chooses to grill outdoors where guests
homestead. But donOt let the ranchOs rusticcan watch, talk, and participate as they sip
ambience fool you. Recent renovations havdocal wines and stargaze by the pre pit.
made the conference facility, which aceom For By-pshing enthusiasts, High Lene
modates up to 30 people, a state-of-the-art SOme RanchOs newest addition is the K-T
venue. Executives can broadcast presentatidt@nch in nearby Meeker, featuring 3.1
in surround sound on a 65-inch Rat screen, Miles of the White River and three world-
using their choice of a personal laptop via ~ class spring creeks. Guests overnight in a
the ranch wireless network or the conferencé,200-square-foot, four-bedroom, tin-roofed
center computer. Groups can also use guesfarmhouse, built in the 1880s, that aceom
houses and cabins for breakout sessions. Mmodates eight, a stoneOs throw from the river.
Accommodations are spread across two ~ The ranch is only about a 30-minute
primary guesthouses that feature comfort drive from either of two area airportsN
able common areas for evening socializing Grand Junction Regional Airport (Walker
with refreshments. Guests use the ranchOs Field) or Garbeld County Regional Airport.
golf carts to get around. Check it out online at www.thehigh

A Reet of vehicles driven by ranch staff lonesomeranch.co. NTom Keer
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2 d Our leigure business has been spectacular and
has saved the day. We're also seeing a strong wedding
business.
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2 ™ d Althéugh some projects have been abandoned
or delayed, and some flags are changing, Ritz-Carlton
development has not stopped. New hotels are opening in
2009 in Lake Tahoe [Nev.], Tucson [Ariz.], and Charlotte
[N.C.]—along with three openings in Asia. In general,
the luxury segment is a small one. Recently, supply has
exceeded demand. But this is not going to continue.
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2 " d twould say that our commitment to service, both
group and leisure, has not changed. Despite the cost
cutting that everyone is going through today, we have not
cut costs in a way that impacts service. In fact, our guest
service satisfaction studies are higher than ever, with
scores that improved this year compared to last year.

And we really focus on our relationships with our
meeting planners and on delivering their objectives. The
economy has not stopped us from continuing our annual
industry-specific client educational events such as the
Ritz-Carlton Insurance Advisory Board meeting.

this 1s your
conferencetoc

With views like this, it’s hard not to daydream. And thatOs precisely why
we renovated our conference room: to help your group focus. The statg
the-art media equipment moves your meeting along so you can efficiel
close out your business and get on to the fun. Like fly-fishing. Or horse
riding. Maybe hiking and mountain biking. Golf. Sporting clays. Review|
day over a dinner of contemporary ranch cuisine paired with an approf
selection of local wines. Conclude business discussions after dinner b
fire pit. At The High Lonesome Ranchcgomix business with pleasure.
Incentivize your group and come out and see for yourself.

The High Lones

DeBeque, CO, www.thehighlonesomeranch.co
970.283.9420
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launched by TBA Global in February and delivered
to Congress in May with 21,000 signatures. Then a
meetings industry consortium led by the U.S. Travel
Association launched the Meetings Mean Business
campaign—and convened a group of hotel execu-
tives who met with President Obama in March. And
last month, the Convention Industry Council hired
PR heavyweight Y Partnership Inc. to create talking
points in defense of meetings for CIC’s 34 member
organizations to use in their own communications.
Most recent is yet another effort to put business
meetings in their appropriate context in Washington:
Destination management company network Allied
International, parent company of PRA Destination
Management, has made a letter available for down-
load that planners can send to members of Congress.
The letter urges Congress not to enact legislation
or engage in rhetoric that limits companies’ ability to
hold legitimate business meetings in the mistaken
belief that such measures will address the issue of
excessive executive compensation. “When business
meetings and incentive programs are canceled,” the
letter states, “American workers—not CEOs—are the
ones who pay the price.” Download the letter here:
www.pra.com/grassroots-letter.aspx. —Alison Hall
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